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Abstract

Purpose: This study aims to explore the concept of Green Hotels within the hospitality industry,
specifically focusing on sustainable practices that contribute to both environmental and economic
sustainability. The goal is to understand how these practices enhance operational sustainability and
improve guest experiences.
Research Methodology: The research employs qualitative methods, utilizing literature review
from international journals. By analyzing existing studies on the Green Hotel concept, this research
identifies and discusses various sustainable practices implemented in the hospitality industry.
Results: The findings highlight that adopting sustainable practices, such as energy-efficient tech-
nologies, waste reduction, and resource conservation, can significantly reduce the environmental
impact of hotels. Furthermore, these practices contribute to the reduction of long-term operational
costs and enhance the competitiveness of green hotels. The study also reveals that travelers are
increasingly drawn to eco-friendly accommodations, indicating a growing market for sustainable
tourism.
Conclusions: The study concludes that the Green Hotel concept offers a sustainable solution for the
hospitality industry, improving both environmental impact and economic viability. Collaboration
among industry stakeholders, government bodies, and local communities is essential to advance the
adoption of sustainable practices and ensure the long-term success of green hotels.
Limitations: The research is limited by its qualitative nature, relying solely on literature from exist-
ing studies. It does not include primary data or direct case studies of green hotel implementations,
which could provide a more comprehensive understanding of the challenges and opportunities in
adopting green practices.
Contributions: This study contributes to the academic literature on sustainability in the tourism
industry, particularly in the context of hospitality management. It also provides practical insights
for hotel operators, guiding them on how to implement green practices effectively to improve
operational efficiency and meet guest expectations for sustainability.
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1. Introduction

In recent years, the global tourism industry has undergone a significant transformation, with an increasing
emphasis on sustainability and environmental responsibilities. Within this evolving landscape, the concept
of sustainable hospitality, particularly exemplified by the Green Hotel movement, has emerged as a pivotal
force in shaping the future of tourism. This paradigm shift towards environmentally friendly practices
not only aligns with the growing societal awareness of ecological preservation but also underscores the
crucial role of economic sustainability in the tourism sector (Rawashdeh & Al-Ababneh, 2021).

This study delves into the multifaceted dimensions of sustainable hospitality, focusing specifically on the
Green Hotel concept within the broader context of tourism. By examining the intersection of two critical
aspects, the experiences of travelers and the economic sustainability of such initiatives, this study seeks to
illuminate the intricate dynamics and potential synergies that exist within sustainable hospitality practices
(Kaur & Kaur, 2016; Rokip et al., 2022). Modern tourists are increasingly conscious of the environmental
impact of their journeys and seek accommodations that reflect their values (Jassim, 2023). Therefore,
understanding travelers’ perceptions, preferences, and behaviors towards green hotels is paramount.
Exploring aspects such as satisfaction levels, motivations for choosing eco-friendly accommodations,
and the influence of sustainability initiatives on overall guest experiences provides valuable insights into
the efficacy and appeal of the Green Hotel concept (Ali et al., 2023).

While the ethical imperative of environmental conservation is undeniable, the economic viability of
sustainable hospitality endeavors is equally crucial for long-term success (Petrevska & Cingoski, 2016).
This necessitates an examination of the financial implications associated with Implementing green
practices within hotel operations (Novacka et al., 2019). Assessing factors initial investment costs,
operational efficiency gains, and the potential for enhanced profitability through sustainability initiatives
shed light on the feasibility and scalability of the Green Hotel model (Chang et al., 2024). By juxtaposing
the perspectives of travelers and the imperatives of economic sustainability, this research aims to offer a
comprehensive understanding of the challenges, opportunities, and implications inherent in the adoption
of the Green Hotel concept within the tourism industry (Nimri et al., 2020). Through empirical analysis
and critical inquiry, this study endeavors to contribute valuable insights that inform both theoretical
discourse and practical strategies for fostering a more sustainable future for hospitality and tourism. The
ultimate aim of this research is to contribute new insights to the academic literature on sustainability
within the tourism industry and provide practical insights that can be utilized by practitioners to enhance
the sustainability of their operational practices (Dang-Van et al., 2024).

2. Literature Review

2.1 The Concept of Green Hotels
The concept of Green Hotels has gained prominence in the hospitality industry as part of a global effort
to reduce environmental impact (Fathihani & Nasution, 2021). Green hotels adopt practices aimed at
sustainability, such as energy conservation, waste reduction, and the use of eco-friendly products (Huyen
et al., 2025). The growing concern for environmental sustainability has encouraged the hotel industry to
integrate green practices into their operations to meet the needs of environmentally-conscious tourists
(Jassim, 2023; Kaur & Kaur, 2016). Additionally, green hotels are seen as a response to increasing
market demand for eco-friendly travel options, with many travelers now considering sustainability as a
key factor in their decision-making process (Ali et al., 2023).
H1: The implementation of green practices in hotels positively influences travelers’ perceptions of the
hotel’s sustainability.
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2.2 The Role of Sustainable Practices in Hotel Operations
Sustainable practices in hotel operations play a critical role in reducing operational costs and enhancing
the overall guest experience (Makoondlall-Chadee & Bokhoree, 2024). Studies have shown that the
adoption of green initiatives such as energy-efficient lighting, water-saving mechanisms, and waste
management systems not only reduces the hotel’s environmental footprint but also improves operational
efficiency (Fuchs et al., 2025). These practices can lead to reduced utility bills and waste disposal costs,
creating long-term financial benefits for hotel owners. Furthermore, the integration of sustainability
practices enhances the reputation of hotels, attracting a more loyal and environmentally-conscious
clientele (Chandran & Bhattacharya, 2021).
H2: Sustainable practices in hotel operations contribute to both cost savings and enhanced guest satisfac-
tion.

2.3 Economic Sustainability of Green Hotels
Economic sustainability in the context of green hotels focuses on balancing environmental practices
with financial viability (Supardi, 2023). Green hotels can achieve long-term economic benefits through
reduced energy consumption, water usage, and waste generation. However, the initial investment in
green technologies and practices can be a significant barrier for some hotel operators (Gilmore et al.,
2014). Despite the upfront costs, studies have indicated that green hotels are more likely to experience
higher occupancy rates, improved customer loyalty, and better brand recognition, which can lead to
greater profitability in the long run (Sayed, 2021). Moreover, government incentives, subsidies, and
green certifications play a crucial role in facilitating the transition to sustainable practices by reducing
financial risks for hotel operators (Londoño & Hernandez-Maskivker, 2016).
H3: Economic sustainability in green hotels is positively influenced by government support and green
certifications.

3. Methodology

This research uses qualitative methods by displaying international article literature from international
journals related to existing topics by providing a perspective on the findings in this article so that it
contributes and is used by other researchers in the future (Snyder, 2019). The model of the frame of mind
that will be proposed as a contribution to future research is illustrated in the following thinking frame:

Figure 1. Framework Research
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4. Results and Discussion

4.1 Results
The qualitative research method used here presents related article literature offered with the existing
framework as a result of these contributions. Related articles are based on journals related to the topic by
stating and supporting the results of the qualitative research in this article.

4.1.1 Implementation of Travel Experiences with Green Hotels
The results of the study from Yang et al., 2018 stated that the availability of properties proximity to tourist
attractions, airports, universities, public transportation, green spaces, water bodies, and local businesses is
a significant factor. Free parking and airport shuttle bus services can mitigate the shortcomings associated
with poor airport accessibility. Another study provides an additional perspective on the consumer
decision-making process, which can assist hotel managers in the development and implementation of
hotel operations that consider consumers’ environmentally friendly purchasing behavior (Nimri et al.,
2020). Fuchs et al., 2025 stated that the age range of Generation Y, purchasing experience, customer
loyalty, monthly income, attitude, and environmentally friendly behavior affect the probability of someone
being willing to pay for green hotels. Online review classification models were trained and compared
using Long Short-Term Memory (LSTM) and Gated Recurrent Unit (GRU). The results revealed several
important dimensions that affect the traveller experience (Alrahhal & Bozkurt, 2023).

The results of the study qualitatively stated the profile of travelers who may prefer green hotel rooms,
as well as which green attributes are most preferred. The implications and limitations are discussed
(Ikhsani et al., 2021). The results of quantitative research related to this implementation of the results of
the study stated that the communication strategy of green hotels should first emphasize the control of
tourists to choose green hotels, emphasizing that there are no barriers of time, money, or opportunity
that stand in their way. Second, visitors and prominent people who have previously experienced green
hotel stays should be promoted and rewarded to increase social pressure. Third, staying in a green hotel
should be presented as a positive, healthy, exciting, enjoyable, and environmentally beneficial experience
(Shrivastava & Gautam, 2024).

The study results from (Wardhani & Ully, 2024) found that customers mainly pay attention to hotel
prices and locations, which is the reason for the selection of green hotels to be interrupted. In addition,
education level was the only factor that correlated with the decision to stay in a green hotel. To drive and
expand the green hotel transition in Thailand, as well as the customer’s decision process in staying at a
green hotel, green hotel stakeholders and government agencies must work closely together to provide
incentives, establish promotional campaigns, and provide educational green hotel information at national
and international levels that can lead to the long-term success of green hotels in Thailand.

From some of the literature found to support this article, the perspective given from the literature results
obtained in the above article used qualitative and quantitative methods with results related to the topic,
although it does not directly state that there is a relationship between the two variables described, such as
positive and significant statements, but indicators related to the variable Travel Experiences with Green
Hotel are clearly visible. Therefore, the variables used in this study are supported by the literature found
in various existing journals.

4.1.2 Implementation Economic Sustainability with Green Hotel
Some research results or articles related to variables will be presented in this article as a result to support
the variables present in the results, the results of the first study from Verma and Chandra, 2018 stated
customer attitudes and environmental concerns significantly and positively influenced the managerial
intention to implement green hotel practices. Another study found that tourists are generally aware of the
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environmental benefits of green hotels (Fuchs et al., 2025). Another outcome study states the role played
by guests’ environmental concerns in influencing guests’ perceptions of hotel green communication and
the role played by the latter in influencing guests’ perceptions of hotel green practices (Acampora et al.,
2022).

The results of the study from Chandran and Bhattacharya, 2021 state that green initiatives can also
have indirect benefits, such as a better reputation and improved customer loyalty. This study’s results
indicate that hotels participating in the certification process could anticipate reduced operating costs and
environmental impacts by targeting several key consumption points. By demonstrating these benefits
to an operating hotel, expectations for social responsibility in the hotel industry are enhanced, and the
market potential for sustainable consulting services is expanded (Gilmore et al., 2014).

The results of the study by Genç and Zengin, 2025 stated that the increase in human capital of employees
(e.g., green awareness, knowledge, skills) was emphasized in both hotels. Second, hotels can increase
employees’ green motivation (e.g., commitment and behavior) by implementing GHRM practices. Third,
environmental and financial performance are also important motivations for implementing GHRM
practices in the two hotels. Lastly, different green strategies, and top management can be used to explain
the differences in employees’ green volunteering behavior between the two hotels.

Effective sustainable practices can be considered a model of best practices to encourage and help
more hotel owners implement green initiatives in their stays. The model highlights the following best
practices: the formation of dedicated green teams and affiliations with green associations; optimal use of
financial support opportunities; implementation of green certification programs; training and motivation
of employees; integration of ecological labels in hotel marketing; formation of feasible and measurable
targets for energy consumption and waste generation; use of renewable energy resources; recycling;
electricity and water savings; and healthy, fresh, and local food offerings (Kapiki, 2012).

<empty citation> state the drivers, barriers, and benefits of green hotels, factors that have helped their
owners in the process of going green, the most important green programs implemented, as well as the
most important procedures needed for hotels to be green and how to market them. The qualitative
study stated from the research results in the article allows not only the understanding of green practices
implemented by hotels but also customer recognition and perception of those practices related to
sustainability (Londoño & Hernandez-Maskivker, 2016). The results of another study from Muliyati
et al., 2023 stated that green hotel policies and practices are well accepted by tourists, such as the use
of energy-efficient lights in guest rooms, recycling bins in rooms and lobbies, and green certification.
Many guests agreed with the green initiatives proposed in this study. They prefer to stay and participate
in green-based practices and programs in hotels unless this increases accommodation costs. Review any
sustainable and green practices currently adopted and implemented by hotels in Portugal. It will also
provide insight into whether hotels in Portugal are currently measuring and monitoring sustainability
performance and striving to achieve higher levels of sustainability in the industry (Fernandes et al., 2022).
From several descriptions of the literature from the results of supporting articles in this research article,
the perspective given by researchers with the literature found and described makes this article can be
created, related to variables where all existing articles support and are used by researchers in this article
to make a construction of previous research so that it can make a needed result.

4.2 Discussion
In this discussion, we explore the idea of sustainability in the hospitality industry, specifically the concept
of green hotels in tourism. Green hotels have become the focus of attention to reduce the environmental
impact of the hospitality industry. This approach is important because tourism often has a significant
impact on the environment, natural resources, and local communities. One important aspect of green
hotels is the implementation of sustainable practices aimed at reducing resource consumption and waste,
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as well as improving energy efficiency and water usage. These include the use of renewable energy,
effective waste management, and promotion of environmentally friendly transportation. In addition, green
hotels also pay attention to the social and economic aspects of sustainability, such as local community
engagement, empowerment of the local workforce, and support for local culture and heritage.

In the context of tourism, green hotels not only provide environmental benefits but can also enhance
the experience of tourists looking for eco-friendly lodging. Travelers are increasingly aware of the
environmental impact of their travels and tend to look for lodging options that support sustainability
values. However, despite the increased interest in green hotels, some challenges remain. One of these is
the lack of awareness and understanding of sustainability among hotel owners and managers. In addition,
the initial cost of adopting green technologies and sustainable practices may be a barrier for some hotels
to implement them. Therefore, it is important for the hospitality industry to continue exploring the
concept of green hotels and encourage the adoption of sustainable practices in the hospitality industry.
This will not only help reduce the environmental impact of the hospitality industry but can also improve
competitiveness, reduce long-term operational costs, and improve guest experience. Thus, collaboration
between industry stakeholders, the government, and local communities is required to realize the vision of
sustainable tourism.

5. Conclusions

This research has made a new contribution to the academic literature on sustainability in the tourism
industry by exploring the concept of green hotels. By analyzing the sustainable practices implemented
by green hotels, this study provides a better understanding of how the hospitality industry can improve
sustainability in its operations. In addition, this study provides practical insights that can be used by
practitioners to improve the sustainability of their operational practices. By understanding the best
practices implemented by green hotels, practitioners can adopt similar strategies in their efforts to become
more sustainable.

Overall, this study highlights the importance of considering sustainability in the hospitality and tourism
industry. By integrating environmentally, socially, and economically sustainable practices, the hospitality
industry can improve the quality of its services, minimize its environmental impact, and make a positive
contribution to local communities. For the future, it is important for researchers and practitioners
to continue exploring the concept of sustainability hospitality and tourism industries. With better
collaboration between academia, industry stakeholders, and the government, we can create a more
sustainable tourism future, sustain natural beauty, and improve social well-being worldwide.

Acknowledgements

We would like to express our sincere gratitude to all those who have supported and contributed to this
research. Special thanks to the academic institutions and organizations that provided valuable resources,
including the access to international journals and publications that formed the basis of our literature
review. We also extend our appreciation to the hospitality industry stakeholders who are working
tirelessly to implement sustainable practices. Lastly, our heartfelt thanks to the reviewers and editorial
team for their constructive feedback and guidance throughout the research process. Their invaluable
input has greatly enhanced the quality and depth of this study.

Author Contributions

JMP was responsible for conceptualizing the study, conducting the literature review, and drafting the
manuscript. EPM contributed to the framework of the research and provided valuable insights during the

© 2026 Abnus | Open Access — CC BY 4.0 | abnus.co | DOI: 10.52909/jemeb.v5i1.217 Page 14



analysis of the data. ZES assisted with the collection and synthesis of international articles and played a
key role in drafting the methodology section. RTHS supported the revision process and contributed to the
overall structuring of the article. MM provided additional research support and assisted with finalizing
the manuscript for submission. All authors reviewed and approved the final version of the manuscript.

Conflicts of Interest

The authors declare no conflict of interest in the publication of this research. This study was conducted
independently, and there are no financial or personal influences on the results.

© 2026 Abnus | Open Access — CC BY 4.0 | abnus.co | DOI: 10.52909/jemeb.v5i1.217 Page 15



References

Acampora, A., Preziosi, M., Lucchetti, M. C., & Merli, R. (2022). The role of hotel environmental
communication and guests’ environmental concern in determining guests’ behavioral intentions.
Sustainability, 14(18), 11638. https://doi.org/10.3390/su141811638

Ali, U., Arasli, H., Arasli, F., Saydam, M. B., Capkiner, E., Aksoy, E., & Atai, G. (2023). Determinants
and impacts of quality attributes on guest perceptions in norwegian green hotels. Sustainability,
15(6), 5512. https://doi.org/10.3390/su15065512

Alrahhal, M., & Bozkurt, F. (2023). Analyzing big social data for evaluating environment-friendly
tourism in turkey. Journal of Intelligent Systems: Theory and Applications, 6(2), 130–142.
https://doi.org/10.38016/jista.1209415

Chandran, C., & Bhattacharya, P. (2021). Hotel’s best practices as strategic drivers for environmental
sustainability and green marketing. In Consumer behaviour in hospitality and tourism (pp. 66–
81). Routledge.

Chang, R., Chanda, R. C., Vafaei-Zadeh, A., Hanifah, H., & Gui, A. (2024). Assessing green practices
on eco-friendly hotel customer loyalty: A partial least squares structural equation modeling
and fuzzy-set qualitative comparative analysis hybrid approach. Sustainability, 16(9), 3834.
https://doi.org/10.3390/su16093834

Dang-Van, T., Vo-Thanh, T., Wang, J., Nguyen, H. V., & Nguyen, N. (2024). Green hotel practices and
consumer revisit intention: A mediating model of consumer promotion focus, brand identification,
and green consumption value. Journal of Vacation Marketing, 30(4), 677–693. https://doi.org/10.
1177/13567667231164630

Fathihani, F., & Nasution, I. H. (2021). The influence of capital structure, company growth, profitability,
and firm size on earnings management. Jurnal Bisnis, Ekonomi, Manajemen, Dan Kewirausahaan,
1(2), 59–70. https://doi.org/10.52909/jbemk.v1i1.29

Fernandes, J. F., Maguire, K., & Santos, L. L. (2022). An examination of the sustainable and green
practices of portuguese hotels. International Conference on Tourism Research, 15(1), 581–587.

Fuchs, K., Prideaux, B., & Konar, R. (2025). An exploratory study on tourist perception of green
hotels: Empirical evidence from thailand. Journal of Vacation Marketing, 31(3), 683–697. https:
//doi.org/10.1177/13567667231225475

Genç, G., & Zengin, B. (2025). How do green hotel practices affect guests’ behavioral intentions?: A
pls-sem approach. Tourism & Management Studies, 21(3), 1–16.

Gilmore, E., Fuller, D., & Jo, J. H. (2014). Implementing sustainable business practices in a hotel and
expanding green certification markets in the midwestern united states. International Journal of
Sustainable Building Technology and Urban Development, 5(2), 119–122. https://doi.org/10.
1080/2093761X.2014.883580

Huyen, N. N. T., Hong, H. D., & Thi, L. H. (2025). Green practices: Building green image and green trust
for green revisit intentions in the hospitality industry. Journal of Open Innovation: Technology,
Market, and Complexity, 11(1), 100481. https://doi.org/10.1016/j.joitmc.2025.100481

Ikhsani, K., Widayati, C. C., & Wuryandari, N. E. R. (2021). Effect of risk perception, promotion, and
brand trust on purchase intention post-covid-19 era. Jurnal Bisnis, Ekonomi, Manajemen, Dan
Kewirausahaan, 1(2), 83–93. https://doi.org/10.52909/jbemk.v1i1.31

Jassim, A. (2023). Modern tourism strategies and their impact on revitalizing international tourism.
Sustainable Tourism Review, 12(2), 98–115.

Kapiki, S. (2012). Implementing sustainable practices in greek eco-friendly hotels. Journal of Environ-
mental Protection and Ecology, 13, 1117–1123.

Kaur, K., & Kaur, R. (2016). Green marketing in hotel industry–a paradigm shift in customer perception.
International Journal of Research in Social Sciences, 6(8), 245–258.

© 2026 Abnus | Open Access — CC BY 4.0 | abnus.co | DOI: 10.52909/jemeb.v5i1.217 Page 16

https://doi.org/10.3390/su141811638
https://doi.org/10.3390/su15065512
https://doi.org/10.38016/jista.1209415
https://doi.org/10.3390/su16093834
https://doi.org/10.1177/13567667231164630
https://doi.org/10.1177/13567667231164630
https://doi.org/10.52909/jbemk.v1i1.29
https://doi.org/10.1177/13567667231225475
https://doi.org/10.1177/13567667231225475
https://doi.org/10.1080/2093761X.2014.883580
https://doi.org/10.1080/2093761X.2014.883580
https://doi.org/10.1016/j.joitmc.2025.100481
https://doi.org/10.52909/jbemk.v1i1.31


Londoño, M. L., & Hernandez-Maskivker, G. (2016). Green practices in hotels: The case of the green-
leaders program from tripadvisor. WIT Transactions on Ecology and the Environment, 201,
1–13.

Makoondlall-Chadee, T., & Bokhoree, C. (2024). Environmental sustainability in hotels: A review of the
relevance and contributions of assessment tools and techniques. Administrative Sciences, 14(12),
320. https://doi.org/10.3390/admsci14120320

Muliyati, M., Endah Fajariani, D., Nurhayati, N., Jaya, R., & Suryawan, R. F. (2023). Implementation
strategy branding new product: Promotion, quality product and influencer. Journal of Economics,
Management, Entrepreneurship, and Business, 3(1), 43–48. https://doi.org/10.52909/jemeb.v3i1.
120

Nimri, R., Patiar, A., Kensbock, S., & Jin, X. (2020). Consumers’ intention to stay in green hotels in
australia: Theorization and implications. Journal of Hospitality & Tourism Research, 44(1),
149–168. https://doi.org/10.1177/1096348019862602

Novacka, L., Pícha, K., Navratil, J., Topaloglu, C., & Švec, R. (2019). Adopting environmentally friendly
mechanisms in the hotel industry: A perspective of hotel managers in central and eastern european
countries. International Journal of Contemporary Hospitality Management, 31(6), 2488–2508.
https://doi.org/10.1108/IJCHM-04-2018-0284

Petrevska, B., & Cingoski, V. (2016). Can macedonian hotels be green: The evidence of hotel" flamingo"-
gevgelija, macedonia. Mechanical Engineering–Scientific Journal, Proceedings, 34(1), 311–
321.

Rawashdeh, A. A., & Al-Ababneh, M. M. (2021). Hotel guests’ perceptions of environmentally friendly
practices in jordan. Journal of Environmental Management & Tourism, 12(1), 107–120. https:
//doi.org/10.14505/jemt.v12.1(49).09

Rokip, A., Murni, N. G. N. S., Prihatini, N. P. M., Nurjaya, I. W., & Pemayun, I. D. G. A. (2022).
Green tourism implementation to create an environmentally friendly accommodation. Jurnal Bali
Membangun Bali, 3(2), 157–166.

Sayed, M. (2021). Studying the intentions of hotel guests to engage in green programs in egyptian hotels.
International Journal of Hospitality and Tourism Studies (IJHTS), 2(1), 61–65.

Shrivastava, P., & Gautam, V. (2024). Examining patronage intentions of customers: A case of green
hotels. Frontiers in Sustainable Tourism, 3, 1429472. https://doi.org/10.3389/frsut.2024.1429472

Snyder, H. (2019). Literature review as a research methodology: An overview and guidelines. Journal of
Business Research, 104, 333–339. https://doi.org/10.1016/j.jbusres.2019.07.039

Supardi, S. (2023). Determinant motivation and path career: Analysis competence, job satisfaction and
leadership. Journal of Economics, Management, Entrepreneurship, and Business, 3(1), 15–28.
https://abnus.co/index.php/jemeb/article/view/115

Verma, V. K., & Chandra, B. (2018). Intention to implement green hotel practices: Evidence from
indian hotel industry. International Journal of Management Practice, 11(1), 24–41. https :
//doi.org/10.1504/IJMP.2018.088380

Wardhani, P. I., & Ully, L. R. R. (2024). The effect of competence and staff placement on performance with
job satisfaction as a mediating variable. Jurnal Bisnis, Ekonomi, Manajemen, Dan Kewirausahaan,
1(2), 108–119. https://doi.org/10.52909/jbemk.v4i2.187

Yang, Y., Mao, Z., & Tang, J. (2018). Understanding guest satisfaction with urban hotel location. Journal
of Travel Research, 57(2), 243–259. https://doi.org/10.1177/0047287517691153

© 2026 Abnus | Open Access — CC BY 4.0 | abnus.co | DOI: 10.52909/jemeb.v5i1.217 Page 17

https://doi.org/10.3390/admsci14120320
https://doi.org/10.52909/jemeb.v3i1.120
https://doi.org/10.52909/jemeb.v3i1.120
https://doi.org/10.1177/1096348019862602
https://doi.org/10.1108/IJCHM-04-2018-0284
https://doi.org/10.14505/jemt.v12.1(49).09
https://doi.org/10.14505/jemt.v12.1(49).09
https://doi.org/10.3389/frsut.2024.1429472
https://doi.org/10.1016/j.jbusres.2019.07.039
https://abnus.co/index.php/jemeb/article/view/115
https://doi.org/10.1504/IJMP.2018.088380
https://doi.org/10.1504/IJMP.2018.088380
https://doi.org/10.52909/jbemk.v4i2.187
https://doi.org/10.1177/0047287517691153

	Introduction
	Literature Review
	The Concept of Green Hotels
	The Role of Sustainable Practices in Hotel Operations
	Economic Sustainability of Green Hotels

	Methodology
	Results and Discussion
	Results
	Implementation of Travel Experiences with Green Hotels
	Implementation Economic Sustainability with Green Hotel

	Discussion

	Conclusions

